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JOIN US FOR THE 1 7TH ANNUAL 
AMERICAN INDIAN 
TOURISM CONFERENCE 

Mark your calendars and make plans to attend the 17th annual 
American Indian Tourism Conference (AITC), September 13-17, 2015 
at the Sky Ute Casino Resort in Ignacio, Colorado and hosted by the 
Southern Ute Indian Tribe. 

AIANTA is looking forward to a conference agenda that will inspire, 
educate and provide an opportunity to discuss important tourism 
initiatives and issues facing Indian Country. 

The annual AITC strives to provide attendees with a quality educational 
forum to help with your travel and tourism initiatives. 

Whether your tribe or tribal organization is just entering the tourism 
arena and its operations, or your tribe has an experienced tourism 
department - AITC features something for everyone. 

Sponsorship & Exhibitor 
Opportunities Available 

The American Indian Tourism conference could not happen without 
the support of our sponsors and exhibitors. If you are interested in 
sponsoring, please contact Gail Chehak, our AIANTA Membership and 
Development Coordinator to get more details. AITC offers an excellent 
opportunity for tribes, entrepreneurs and artisans to share their work 
with our industry. Applications will be available soon. Call 505.243.3633 
or email Gail at gchehak@aianta.org to be placed on the outreach list. 


Message from the Southern 
Ute Indian Tribe Inside 
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Facebook: AIANTA 


2401 12th Street NW ‘Albuquerque, NM 87104 • 505.724.3592 


Twitter: @OfficialAIANTA 



Message From the Executive Director 

Dear AIANTA Members, Partners, and Friends, 

Tourism is one of the biggest industries in the United States, accounting for $180.7 
billion in revenue (Source: U.S. Department of Commerce). At AIANTA, along with our 
partners, we can help you realize your potential to seize opportunities in Indian Country 
tourism. 

This year, AIANTA is looking forward to launching and expanding multiple initiatives 
and projects. Through its partnership with the National Park Service, AIANTA is helping 
tell the untold history of Native America through projects such as American Indians & 
Route 66 and a multi-tribal interpretation and visitor education about the Grand Canyon 

through the Desert View Watchtower project. 

One of our most exciting projects right now is the upcoming 
destinations website, which will promote tourism to Indian 
Country destinations throughout the entire country. We want 
to include you and your tribe or organization on this website! 

We are expanding our tribal international outreach because we 
want to help you promote your destination to the world. At all 
of the international travel tradeshows we attend around the 
world, you have the opportunity to share your e-brochures and 
information with thousands of tour operators, travel 
media, and tourism professionals throughout the year. 

Take part in these marketing opportunities by sending your 
e-brochures in PDF format to info@aianta.org, and contact 
Sandra Anderson, AIANTA IT & Website Development 
Coordinator, for more information about being featured on the new destinations website. 

AIANTA is eager for you to be part of all of its important initiatives. To welcome new 
members, we have just launched an exciting membership drive, and if you join AIANTA as 
a member right now, you will be entered to win two Alaska Airlines tickets to the 
destination of your choice, and a complimentary conference registration to the 2015 
American Indian Tourism Conference. 

There has never been a better time to join AIANTA! I hope you will join us today and 
make 2015 your most successful year in tourism ever. 



Sincerely, 


^ O A v A. i A .1 


Camille Ferguson 


AIANTA Executive Director 
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Continued from front 

A Message from the Southern Ute Indian Tribe 

The Southern Ute Indian Tribe is honored to be hosting the 1 7th Annual American Indian 
Tourism Conference that will be held Sept. 1 3-1 7, 201 5 at the Sky Ute Casino Resort. We 
are proud to have been chosen by the American Indian Alaska Native Tourism 
Association to be this year’s host tribe. During your time with us we invite you to visit the 
Southern Ute Cultural Center and Museum to learn more about our culture and 
reservation. We wish you safe travels and look forward to seeing you in September. 

To learn more about the Southern Ute Tribal Council, the Southern Ute Reservation, their 
government, culture and history, please visit www.southernute-nsn.gov. 



The Sky Ute Casino Resort in Ignacio, Colorado 


National Call for Artists 

One of the highlights of a visitor’s experience is finding a treasure to take home. 
Whether it is a beautifully burnished pot, intricately woven basket or exquisitely 
designed piece of jewelry, it is a reminder of their experience and a story they can share 
with their friends and families. As every tourism director in Indian Country knows, arts 
and artists are an integral part of tourism. The 2015 American Indian Tourism 
Conference is giving a special emphasis on art created by Native Peoples with a special 
Art Market featuring works made by American Indian artists. 


Artists have always been a part of AIANTA’s conference, but space in the past has been 
limited. This year, AIANTA gives a national call for artists to participate in an art show 
that will coincide with the tourism conference and will be promoted to National Parks 
concessionaires, tribal museums and cultural centers and the general public. Artists will 
be encouraged to provide wholesale prices for retail outlets. For more information, 
ontact Gail Chehak at gchehak@aianta.org or call 505.243.3633. Booth spaces are $150 
for artists and Native-owned businesses and $750 for non-Native owned businesses 
selling Native made products. 


i/u'l ytistrw 
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Upcoming 

Events 

2015 



AIANTA 

American Indian Alaska Native 
Tourism Association 



March 1-3, 2015 
Pisa, Italy 


AIANTA will be attending Showcase USA-Italy for the first time 
this year, organized by the U.S. Commercial Service and Visit 
USA Association Italy. Showcase USA-Italy is an ideal event for 
AIANTA to research the Italian tourism market and form new 
partnerships. At this 18th annual edition, U.S. participants 
will meet with 25-30 major Italian tour operators individually. 



March 4-8, 2015 
Berlin, Germany 


ITB-Berlin, the world’s leading travel tradeshow, attracts up to 
170,000 visitors, including several thousand tour operators looking 
for international travel destinations. Each year, AIANTA sponsors 
tribal entities in its booth. For 2015, we are proud to announce that 
AIANTA will host representatives from the We-Ko-Pa Resort, 
Muscogee (Creek) Nation, Monument Valley Simpson’s Trailhandler 
Tours, Office of Hawaiian Affairs, Native Hawaiian Hospitality As- 
sociation and the Chickasaw Nation to promote their destinations. 


me March 9-12, 


Las Vegas, 
Nevada 



RES Las Vegas is a multifaceted event from the National Center for 
American Indian Enterprise Development, which features access 
to respected tribal leaders, members of Congress, federal agency 
representatives, state and local elected officials and top CEOs, on a 
national platform. AIANTA will be presenting at RES 2015, 
educating attendees about tourism opportunities for Indian 
Country. 



April 28-30, 2015 Las 
Vegas, Nevada 


The 7th annual Nevada Tribal Tourism Conference, hosted by the 
Nevada Indian Territory in partnership with the Nevada Indian 
Commission and the Nevada Commission on Tourism, features a 
spectrum of professionals in the tourism and tribal tourism 
industries, providing strategies on ways Nevada tribes can access, 
build and share their rich history and culture with visitors from 
around the world. 



May 30 - June 3, 
2015 

Orlando, Florida 


AIANTA will again be representing Indian Country tourism in a BIA 
booth on Federal Row at the U.S. Travel Association’s 47th Annual 
IPW (formerly International Pow Wow). Nearly 6,200 delegates from 
across the U.S. and 70 countries from around the world will 
participate this year in Orlando, including 1,400 international and 
domestic tour operators/buyers, and 500 media professionals. 
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Get Involved: Feature Your Tribal Destination or 
Experience 


AIANTA is currently working with web developers, Luckie & Co., on a new destinations website to 
promote Indian Country tourism across the United States and internationally. AIANTA’s mission 
for this website is to offer travelers a comprehensive tourism/travel experience while reflecting 
compelling stories of Indian Country. In addition to being an adaptable tool for visitors, the web- 
site will provide tools to allow tribes to customize, collect and populate the site with their own 
tourism data and provide a simple platform for loading tribal destinations into the interactive 
map. 


If you want to be featured on this groundbreaking website and market your destination to the 
world, we want to feature you! Please contact Sandra Anderson, AIANTA’s IT & Website 
Development Coordinator for more detailsso you can provide your information and be included 
on this upcoming site. 


Sandra Anderson map 


505 - 243-6399 

sanderson@aianta.org 
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AIANTA and Brand USA Develop Further Collaboration 

The American Indian Alaska Native Tourism Association (AIANTA) and Brand USA have 
partnered closely to promote Native American travel experiences throughout the United States 
and share their rich storied history with international visitors through a series of activities at 
home and abroad. 


Brand USA is the destination marketing organization for the United States, whose mission is to 
encourage increased international visitation to the United States and to grow America’s share 
of the global travel market. In doing so, they hope to bring millions of new international 
visitors who spend billions of dollars to the United States, creating tens of thousands of new 
American jobs. 



DiscoverAmenca.com 


Brand USA 



AIANTA 

American Indian Alaska Native 
Tourism Association 


In mid-November, Brand USA invited AIANTA and Native American travel experiences to China for 
the first time during the China International Travel Mart (CITM), the largest travel trade show in 
China with an attendance of over 100,000 travel trade, media, and exhibitors. AIANTA was excited 
to accept this invitation to explore this important emerging market. Brand USA provided market 
intelligence and briefing to AIANTA during the show, and the the trip served as a successful 
exploratory and fact finding mission for the organization. AIANTA and Brand USA were greeted 
with significant interest from Asian media, tour operators, and travel agents. 

Based on data collected by the U.S. Department of Travel & Tourism, Indian Country receives less 
than 5% of the estimated $18 billion in revenue from the international traveler. One significant 
way to increase Indian Country’s share of the international market is to pursue visitors in emerg- 
ing markets. The China travel market has been showing strong growth in the USA, 23% in 2012/13 
and 21% in 2013/2014. 

Brand USA sponsored the tradeshow booth, and AIANTA sent Camille Ferguson, AIANTA Executive 
Director and Aimee Awonohopay, AIANTA Board Secretary to Shanghai to represent Indian 
Country. Awonohopay funded her own travel. 


The AIANTA delegation showcased Native Ameri- 
can travel experiences to Asian markets and 
educated the travel agents and tour operators 
they met on the diverse cultural experiences in 
Indian Country that the U.S. has to offer. AIANTA 
presented three cultures from different parts 
of the country- Midwest tribes, Aimee Awono- 
hopay, Chippewa from Wisconsin; Alaska tribes, 

Camille Ferguson, Tlingit from Southeast Alaska 
and Pacific tribes, Lisa Maulson and her mother 
Joy Sundberg, former Chairwomen the Trinidad 
Rancheria in California. 

AIANTA was invited to participate in numerous 
venues, including a briefing of the Chinese 
market, media events, exhibition space and net- 
working receptions at the main Brand USA pavilion. 

Participation in CITM provided the information and network necessary for AIANTA to create 
training and technical resources for tribes interested in entering the Chinese market. 



Camille Ferguson, Jay Gray from Brand USA, Aimee 
Awonohopay, and Aaron Wodin-Schwartz from Brand 
USA at CITM 2014 





AIANTA and Brand USA Develop Further Collaboration 



FAM Tour participants learning about the Fort 
McDowell Yavapai Nation 


Strengthening this valuable partnership with 
Brand USA, AIANTA collaborated with them 
in November on a familiarization tour of the 
Southwest. During the event from November 
18-25, Brand USA gave German travel agents a 
personalized tour of the American Southwest, 
and Native American travel experiences were 
the focal point of the trip. AIANTA was 
instrumental in putting together the itinerary 
and set up many of the site visits. Brand USA 
led German travel agents in visiting a dozen 
tribal experiences, including the Fort 
McDowell Yavapai Nation, the Indian Pueblo 
Cultural Center, and the Tohono O’odham 
Indian Reservation. 


Also in the fall of 2014, Brand USA participated in AIANTA’s annual American Indian Tourism 
Conference in Marksville, LA. Brand USA’s Director of Public Policy Aaron Wodin-Schwartz gave a 
keynote presentation and participated in two panel discussions. His presentations focused on 
international tourism and marketing, culinary tourism, and partnering with Brand USA. 



Portions of the FAM Tour at the Indian Pueblo Cultural Center in New Mexico , and the 

Tohono O’odham Indian Reservation 


Discover America Special Insert 

Brand USA offers AIANTA special rates for a two-page, full-color spread in the culture section 
of their Worldwide Inspiration Guide. The spread, titled Indian Country, will lead more than 
30,555,000 readers into a section highlighting tourism opportunities in Indian Country. The 
printed guide is distributed at major travel shows around the globe, at embassies and consulates, 
through travel agents, tour operators and Visit USA committees. Digital editions are targeted to 
the lucrative international travelers in key USA inbound markets. 






Preserving Cultural Heritage at the Grand Canyon 




The repurposing of Grand Canyon National 
Park’s Desert View Visitor Area to inter-tribal 
cultural heritage center has received an 
important boost. 


In November, AIANTA submitted a Letter of 
Inquiry to the ArtPlace America “creative place- 
making” grant program for $500,000 to 
support Native artist programming and 
refurbishment of Desert View’s landmark 
Watchtower and its Hopi murals. ArtPlace 
America defines “creative placemaking” as 
“strengthening the social, physical, and 
economic fabric of a community through arts 
and culture.” They define “community” as “a 
group of people related by geography.” Their 
grant program is focused on the arts as a 
significant tool in creating a community’s sense 
of place. 


The Desert View Visitor Area is the first 
view area inside the eastern entrance to 
Grand Canyon National Park. 


AIANTA and BIA are active partners in the 
project. 


We learned in mid-January that the Desert View 
project was chosen as a finalist in this year’s 
grant cycle, one of 90 finalists out of nearly 
1300 letters of inquiry. ArtPlace America 
expects to award $10 million in approximately 
40 grants. 

Representatives from AIANTA and the BIA 
joined Grand Canyon National Park staff and 
leaders of the Grand Canyon Inter-Tribal 
Advisory Council to meet with ArtPlace site 
visitors at Desert View on February 2. The site 
visit was intended to give ArtPlace a represen- 
tative experience of the intended cultural 


heritage center and its arts programming. The 
next step is submission of a full proposal by 
March 16. 


With funding provided by the BIA, the 
Cherokee-based planning group OSIYO will 
begin facilitated planning for the overall 
project with the Inter-Tribal Advisory Council 
and National Park staff at the end of March. 


In addition to arts programming, the project 
will include Native youth and elder activities 
and make the existing Visitor Center a point of 
departure for tourism to communities of 
the Canyon’s eleven traditionally associated 
tribes and bands. Those tribes and bands, 
all represented on the Inter-Tribal Advisory 
Council, include Hopi, Navajo, Zuni, 
Hualapai, Havasupai, Yavapai-Apache, and 
five bands of Southern Paiute represented 
by the Kaibab Band of Paiute. 
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JOIN AIANTA TODAY AND BE ENTERED TO WIN 
TWO ALASKA AIRLINES TICKETS 

and 

CONFERENCE REGISTRATION TO THE 
201 5 AMERICAN INDIAN TOURISM CONFERENCE 



Support a growing tourism 
industry in Indian Country with AIANTA 

Become part of a of a tourism network growing 
authentic culture and heritage destinations in Indian Country. 

And, help AIANTA continue to introduce tribal destinations to the world. 


AIANTAs membership year is from July 1 to June 30. Current AIANTA members can pay for their 2015-16 
dues early and be entered to win. The drawing will be held on June 1, 2015. Tickets must be booked by June 24, 2015. 
The roundtrip airline tickets are valued at $1250 each. The AITC registration is valued at $350. 



Memberships: 

Tribal $500 

Business/Organization $300 
Corporate Benefactor $3,000 
Individual $100 
Senior/Student $50 

For more information, contact: 

Gail E. Chehak, Membership & Development Coordinator at 
505.243.3633 or gchehak@aianta.org 


Facebook: AIANTA 2401 12th Street NW • Albuquerque, NM 87104 • 505.724.3592 Twitter: @OfficialAIANTA 
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Project to show Native American link to Route 66 


November 19, 2014 

By Associated Press 

ALBUQUERQUE, N.M. — Greasy diners, big-finned Cadillacs, mom-and-pop souvenir shops, 
dusty trading posts and the promise of the West were undoubtedly part of the recipe that made 
historic Route 66 — America’s Mother Road — famous. 


The lesser known story is that of the more than two dozen American Indian tribes scattered 
along the 2,400-mile byway, which stretched from Chicago to California. 

Tribes are now teaming up with a tourism group and the National Park Service to tell a new 
story for Route 66 travelers, one that aims to detail the histories of Native American communi- 
ties that saw their part of the West changed because of the road and to dispel long-held 
stereotypes. 

Virginia Salazar-Halfmoon, who is coordinating the project for the American Indian Alaska 
Native Tourism Association, said many foreign visitors and even some Americans expect to find 
Indians wearing headdresses and living in teepees when they travel along the route. 

“What we would like them to know is that we are all unique nations. We have a different story 
and a different history with Route 66,” she said. “We’re very much wanting to share who we are 
with the world.” 


During the next year, the plan is to create a guidebook using federal grant money that will 
highlight significant tribal sites along the 2,400-mile route. The book will also include stories of 
how communities were affected by the commerce that came along with the traffic. 

Representatives from the Park Service and the American Indian Center of Chicago were among 
those who participated in a meeting Wednesday to kick off the project. Officials from Acoma 
and Zuni pueblos in New Mexico, the Cherokee Nation and several other tribes attended. 

Many talked about the route’s role in the federal government’s Indian relocation program of the 
1950s and the migration of many Indian children to boarding schools. 

They also said some legs of the highway used to be traditional trading routes that were used 
by the Indians long before the pavement went down and the road signs went up. “This is a great 
opportunity we have here,” said Otis Halfmoon, a tribal liaison with the Park Service. “These 
stories need to be told by us, by American Indian people.” 

Organizers say the creation of the guidebook along with a destination website that features 
tribal events and eventually oral histories could lead to more economic development 
opportunities for communities along the route. 

Lisa Snell, the owner and publisher of the Native American Times and Native Oklahoma 
magazine, will be spending the next year traveling the route, doing research and conducting 
interviews with community members for the book. 

Beyond the greasy burgers and fries and family road trips, Snell said travelers “don’t think 
about the greater story of who was here first, who walked that highway.” 
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VV AIANTA SCHOLARSHIP PROGRAM AWARDS DEL 
CURFMAN (CROW TRIBE) AND JORDON DRESSER 
(NORTHERN ARAPAHO) FOR 2014-2015 


In 2012, AIANTA established a Tourism and 
Hospitality Scholarship Program to help 
American Indian, Alaska Native, and Native 
Hawaiian students earn a degree or 
certificate in the hospitality, tourism, 
recreation, or culinary arts field. The 2014-15 
scholarship recipients are Del Curfman, Crow 
tribal member, and Jordon Dresser, Northern 
Arapaho tribal member. 



Del Curfman 


Del Curfman is an enrolled Crow tribal mem- 
ber, born and raised in Billings, Montana. He 
attends the Institute of American Indian Arts 
in Santa Fe, New Mexico. 

Education has always been a priority for Del. 
Today he invests upwards of ten hours a 
week studying outside of scheduled school 
hours, which helped him to achieve an 
impressive 4.0 grade point average, and a 
spot on the President’s List. 


In addition to his classroom interactions and 
research, Del is involved in the college 
community. He was elected and serves as the 
Institute of American Indian Arts Associate 
Student Government Vice President. Del is 
also involved with his tribal community. 
Every August he participates in Crow Fair, 
helping set up camp. This weekend-long 
festivity takes weeks of preparation. 

“It has always been my true aspiration to give 
back to my people, the Apsaalooke’(Crow 
Tribe of Montana)” said Del. “I want to 
enhance the next generation’s knowledge in 
a positive way. The Crow reservation is poor 
and the youth have few opportunities past 
high school. To give others the advice and 
knowledge that got me past high school and 
into post-secondary schooling would fulfill a 
lifelong dream of facilitating others’ 
ambitions. I want to say to them ‘Because my 
hard work and determination are guiding me 
through this journey, I will be able to 
succeed.’” 

Del certainly is the role model he aspires to 
be for the youth of his community. 

Jordan Dresser is a member of the Northern 
Arapaho Tribe. This fall, he started a Master’s 
Program in Museum Studies at the University 
of San Francisco. “I hope to use my degree 
to help my tribe create a museum that will 
house and bring home our artifacts that are 
scattered throughout the world and help 
boost our local tourism,” says Jordon. 


UNIVERSITY OF 
FRANCISCO 

INSTITUTE OF 

AMERICAN INDIAN ARTS CHANGE THE WORLD FROM HERE 

Continued on next page 
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Continued from previous page 


Jordan has seen how higher education can empower an Indian community. While study- 
ing journalism at the University of Wyoming, he was selected to attend the American Indian 
Journalism Institute in Vermillion, South Dakota. There he heard prominent Native American 
leaders like Wilma Mankiller, Mark Trahant and George Benge speak about the importance 
of telling our own people’s stories and realized that he wanted to be one of those voices. He 
then decided to pursue a career in journalism. 

While attending school, he spent his summers working as a reporter for the Lincoln Journal 
Star, the Salt Lake Tribune, the Forum and the Denver Post. In 2008, he was named an Out- 
standing Graduate by the College of Arts and Sciences and graduated from the University 
of Wyoming with a 3.92 GPA. Wanting to give back to his community, he started work at the 
Wind River Casino on the Wind River Indian Reservation, as their Public Relations Officer. 


In 2010, construction began on the Tribes’ 90-room hotel and Jordon was assigned to help 
piece together a cultural exhibit for the lobby, the Northern Arapaho Experience. This exhibit 
tells the story of the Tribe through artifacts, paintings, photographs and video recordings. 

Opening in March of 2012, the cultural room received great praise from 
tribal members and visitors. In May of 2012, Wyoming PBS asked if 
Jordon would be willing to help work on a project called the Wind River 
Virtual Museum. The documentary premiered in May, 2013. 

Throughout the world, museums house objects that belong to various 
tribes across the country. The Field Museum in Chicago is home to a 
large collection of Arapaho and Shoshone artifacts. The purpose of the 
Wind River project was to take 3D shots of these objects and have tribal 
elders tell the story of the artifact in both English and in their native 
tongue. 

“These experiences over the past two years have brought me full circle 
to my original purpose,” says Jordon, “which is to be a storyteller. 
joraon resser xhr 0U ghL my work with the Northern Arapaho Experience, I learned how to 
tell stories by using more than just words. Artifacts hold a powerful and 
rich tribal history that can transport a viewer into another place and time. Having American 
Indians in key positions in the museum world will give us a voice about the items that should 
and shouldn’t be on display.” 



“Receiving the American Indian Alaska Native Tourism Association scholarship is helping this 
dream come true.” 


AIANTA is gratified to help students like Jordon to become an important Native American 
storyteller. 


For more information about the AIANTA Scholarship Program, 

please contact Sherrie Bowman, AIANTA’s Office & Administrative ^ V 

Manager at sbowman@aianta.org. =-(f '))< 

* Y> 
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INTERNATIONAL PROMOTIONAL OPPORTUNITY 


Attention all Indian Country Tour Operators: 


Every year, AIANTA takes part in many international 
travel and tourism tradeshows including the U.S. 

Travel Association’s IPW--the largest generator of 
travel to the U.S.; ITB Berlin--the world’s leading 
travel tradeshow; the China International Travel 
Mart; and new this year, Showcase Italy-USA in Pisa, Italy. 



Your Perfect Matchmaking Travel/Tourism Event 
Pisa, Italy - March 1-3, 2015 


These travel tradeshows present an incredible opportunity for 
AIANTA to promote Indian Country tourism and Indian Country 
destinations to the world. 



THE WORLD'S 
LEADING TRAVEL 
TRADE SHOW® 
4-8 MARCH 2015 


At each international event that we attend, we showcase tribal 
tourism by providing electronic brochures to thousands of tour 
operators, travel media, and other travel industry professionals 
from throughout the country and all over the world. 


ITB 

BERLIN 




If you want to promote your tour product at some of the world’s 
largest travel tradeshows, this is your opportunity to do so. Please 
send us your electronic brochures, information, videos and/or photos 
to rcromer@aianta.org. Please email a PDF, active link, or mail a USB to 
the contact information listed below. 

Send all materials to: 



ORLANDO 

MAY 30- JUNE 3. 2015 


Rachel Cromer at rcromer@aianta.org 
OR 

2401 12th Street NW 
Albuquerque, NM 87104 




AIANTA Executive Director Camille AIANTA ’s pavilion at ITB, Berlin 201 4 

Ferguson at CITM 2014 in Shanghai 
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Taos County Economic Development Corporation: 

Creating a Model for Community Based 
Economic Development 

Late last year, several representatives 
from AIANTA had the opportunity to 
visit an organization working to 
sustain their culinary culture and help 
rural communities learn to build a busi- 
ness based on their traditional foods and 
goods - a great concept on its own. 

However, what we discovered at the Taos 
County Economic Development 
Corporation (TCEDC) was an inspiring 
and necessary program that rural 
communities throughout the 
country could implement and use to 
their own benefit. The organization 

strives to sustain their valued community through building on the strengths and wisdom of 
those land-based cultures that long ago, demonstrated the ability to survive and overcome 
adversity by using the resources they had at their fingertips. 

When we arrived at the TCEDC in Taos, New Mexico, we were greeted by smiling 
faces and a bountiful lunch, prepared by some of their students and volunteers, working 
toward the shared mission to support food, land and cultures of the peoples of their own 
community. We were thrilled to enjoy the New Mexican sampling of fresh tamales, posole, 
chile and homemade bread. 

They had prepared all of this food in their community, industrial-sized kitchen, with 
ingredients found in the local area - just one facet of all that TCEDC promotes and 
practices. 

Since 1987 the Taos County Economic Development Corporation has been seeking to fullfil 
a vision shared by countless cultures all over the world-a vision of attaining 
harmony through focusing on community, unity, equity and opportunity. 

TCEDC works on community-based economic development through value-added and 
educational opportunities, providing assets and tools for the community that 
supports and protects the environment of the unique valley of Taos. 

According to the TCEDC website, as the gap between rich and 
poor continues to widen, people’s sense of security, peace and 
quality of life is at risk. TCEDC continues its work to expand and 
enhance services that provide hope and inspiration. 

Native American, Hispanic and land based peoples have joined 
together through TCEDC projects and programs in a united 
effort to focus on implementing strategies to strengthen families 
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and a way of life that puts people first. 

Community food security, land tenure and 
preservation of water rights are primary 
among the concerns of the peoples of 
Northern New Mexico and it is impossible 
to envision quality of life for future genera- 
tions without continued attention to land 
care for these vital elements. 

TCEDC programs include the food sector 
opportunity project, a mobile mantanza, or 
slaughter house - which helps rural 
communities safely slaughter and prepare 
their livestock, the community garden 
project diabetes prevention program, Taos food center, WIC, Nx level program, and comida 
para la vida. 



The projects and programs of TCEDC 
can serve as models for other tribes, 
communities and rural areas to 
mimic in order to reach their own 
goals of sustaining and preserving 
the traditions and culture of their 
ancestors while also learning to turn 
a profit and work together as a 
community. 




To learn more about 
TCEDC and all of these 
programs and projects, 
please visit 
www.tcedc.org. 
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NEWS FROM AROUND THE NATION: Our Six Regions 


Alaska Region 


Spirit - The Seventh Fire of Alaska 
Feb. 20-22, 2015 

Alaska Center for Performing Arts 

More than 80 performers will bring an adaptation of Peter Buffett’s multi-cultural rock and dance 
spectacular to life. This powerful production combines the dazzle of Broadway, and the power 
of contemporary dance and music, with the dynamic chants and dance of Native American and 
Alaska Native cultures. 

Spirit - The Seventh Fire of Alaska tells the dramatic and uplifting story of one man’s struggle to 
reconnect to his past, by finding a balance between his pursuit of the “American Dream”, and his 
cultural ancestry, rich in heritage, tradition and connections to the natural world. Experience the 
mystery, beauty and spirit of his ancestors as they bring him to a magical place, where his past 
meets his present. 

Click here to purchase tickets and to watch a video of Spirit - The Seventh Fire of Alaska 



JuneauEmpine 


.com 


By Amy Fletcher 


Construction of the Walter Soboleff Center 
reached an important milestone last week as 
Sealaska Heritage Institute staff began mov- 
ing into new offices on the second floor of 
the unfinished building. The center, located 
on the corner of Seward and Front Streets 
downtown, will remain closed to the public 
as construction on the first and third floors 
continues, with a formal opening date set for 
May 15. 

During a brief ceremony Friday afternoon to 
mark SHI’s occupation of the building, staff 
members Donald Gregory and Frank Katasse, 
who are of the Raven and Eagle moieties 
respectively, hung stalks of devil’s club above 
the door, an ancient practice. 

Tlingit Elder David Katzeek, who led the 
ceremony alongside Tlingit Elder Paul Marks, 
said that the devil’s club stalks represent 


resiliency and interconnectedness to the land, 
qualities shared by the Tlingit, Haida and 
Tsimshian cultures who will use the center as 
a regional hub. 

“Devil’s club comes from the earth, it’s 
nurtured by the entire environment,” Katzeek 
said. “And what it represents, it represents 
being able to come through a lot ... It isn’t 
something that we worship, it isn’t some- 
thing that is used to scare away bad things, 
it’s there to remind us and to keep our spirits 
humble about who we are, where we come 
from and what we’re about to do.” 

Katzeek, an Eagle, and Marks, a Raven, spoke 
in Tlingit and in English about the center’s 
role in bringing people together from differ- 
ent tribes and cultures, and of the staff’s role 
in building cross-cultural connections within 
the state and beyond. 
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“You will be communicating with the public, you will be communicating with the nation, you 
will be communicating with the world,” Marks said to SHI staff. 

The Soboleff Center, named in honor of highly-regarded Tlingit elder Dr. Walter A. Soboleff, 
will serve as a Northwest Coast Native cultural center and headquarters for Sealaska Heritage 
Institute, a regional Native nonprofit established by Sealaska Corp. in 1980 to administer the 
corporation’s cultural and educational programs. Due to the move, SHI’s offices will be closed 
to the public through Friday, Jan. 2. The institute’s archives will be open by appointment only 
from Jan. 5 through Feb. 20. 

Following the moving-in ceremony, SHI Chief Operating Officer Lee Kadinger gave a tour of the 
center. The second floor is nearly complete and includes staff offices and a living history 
center from which classes and lectures will be broadcast across the region. The first floor 
contains an art gallery, traditional clan house and retail store, all as yet incomplete. The 
ground floor contains the vault and collections viewing room, and the third floor will be used 
for rental space. 

Major artwork to be installed in the building includes a 40-by-l 5-foot clan house front 
created by Tsimshian artist David Boxley, glass house posts and a glass house screen created 
by Tlingit artist Preston Singletary, and two 40-foot exterior panels created by Haida art- 
ist Robert Davidson. All three will be among the largest works of their kind in existence. The 
center also features hand-adzed cedar boards by Tlingit carver Wayne Price, which will be used 
on interior walls and columns, and a glass canopy featuring formline design by Steve Brown, 
already in place outside the building. 

The 30,000-square-foot cedar building was designed by Juneau firm MRV Architects in 
conjunction with SHI and a panel of Native elders. It is being built by Dawson Construction and 
is projected to cost $20 million. 


Earlier this week, SHI was honored with a Governor’s Award for the Arts in the Alaska Native 
Arts category, the Alaska State Council on the Arts announced Tuesday. The award will be 
formally bestowed Jan. 29 in Juneau. (Read more at juneauempire.com/art/2014- 
12-18/201 5-governors-awards-include-sealaska-heritage-institute) 



Michael Penn I Juneau Empire - 
Frank Katasse places Devil's Club branches 
over the front doors of the new 
WalterSoboleff Center during a ceremony 
for Sealaska Heritage Institute staff on 
Friday. 


To read the story in its entirety, visit http://juneauem- 
pire. com/local/201 4-1 2-2 1/shi-staff-begin-moving- 
soboleff-center 



40-foot panels designed by Haida artist Robert 
Davidson that will give the center a dramatic fagade 
unlike any other structure in Southeast Alaska 
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Eastern Region 
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Roping and riding coming to Immokalee in January 

By Laura Lay den (November 11, 2014 ) 

IMMOKALEE, Fla. - Immokalee has lassoed itself a professional rodeo. 

The Seminole Tribe of Florida will host the rodeo in January, as part of a new championship 
series. 

The idea came from Paul Anderson, chief of the Immokalee Fire Control District, who sees it as 
a way to round up more volunteer firefighters. Part of the profits from the rodeo would go to 
the Immokalee Volunteer Firefighters Association to pay for gear needed to recruit more help 
for its three stations. 

“We are just trying to raise as much as we can,” Anderson said. “We are trying to put on an 
additional 20 volunteers.” 

A few months ago, he reached out to the Seminole Tribe with his idea to bring a professional 
rodeo to Immokalee — and it grew from there. The tribe is the title sponsor for all three rodeos 
in the series, which is being put on by Mason Pro Rodeo Productions. 

The tribe continues to look for new opportunities to bring more people to Immokalee, where it 
has an expanding casino that will soon add a hotel. 

“The tribe has one of the largest cattle ranching operations in the country. As a result, many 
members of the tribe spend a lot of time on horseback, as part of the work they do with cattle 
ranching. So culturally, a rodeo will be a good fit,” said Gary Bitner, a tribe spokesman. 

The rodeo in Immokalee is slated for Jan. 30 and 31. It will serve as the finals for the new 
series, with the other two events held in Lakeland and Wauchula in the same month. 

To read this story in its entirety, please visit: http://www.floridaseminoletourism.com/immo- 
kaleeroperiding/ 
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Native Plymouth Tours Wins Award 

Story From NativePlymouthTours.com 

N ati vePlymouthTours 

Tours and Classroom Experiences 

from a Native American Perspective 

Yankee magazine’s 2011 Travel Guide to New England has honored Native Plymouth 
Tours with its “Editor’s Choice” award in its Best of New England issue. Turner and his 
business won the Best Native American Point of View award from the magazine. 

Photo from NativePlymouthTours.com 

WHO Tim Turner, a member of the Cherokee Nation, has worked as an 
interpreter and manager of the Wampanoag Indigenous Program at Plimoth 
Plantation for more than 20 years. Armed with research and experience, 
including the many stories he’s been told about the Native history of 
Plymouth, Turner joined forces with his brother, Tom Turner, to open his 
own tour guide company, Native Plymouth Tours. In just one year, the 
business has taken off. 

WHAT Yankee magazine’s 2011 Travel Guide to New England has honored 
Native Plymouth Tours with its “Editor’s Choice” award in its Best of New 
England issue. Turner and his business won the Best Native American Point 
of View award from the magazine. 


QUOTE “Receiving the award was totally out of the blue,” Tim Turner said. 
“I didn’t realize how big of a deal it was until the phone calls started. It seems like everybody 
reads Yankee magazine. I think this is going to raise awareness of our tours and that there is an 
opportunity for local residents and tourists to learn the other side to the story.” 

WHERE Native Plymouth Tours start on the waterfront in Pilgrim Memorial State Park, where 
Turner sets off with visitors on a walking tour of the historic sites and monuments of downtown 
Plymouth. The tour includes, among other sites, Plymouth Rock and Burial Hill, covering a mile of 
history from a Native American perspective. 

WHY “Our ‘Best of New England’ issue is about where we live and play and raise our families. 
These places happen to be the cities and villages, the beaches, mountains and forests, where 
visitors from around the world come to spend precious vacation days,” Best of New England 
editor Mel Allen said. “We’ve filled our pages with the places we want to see, and have seen, and 
will see again. Immerse yourself in these places to visit, as beautiful as any in the world, plus 
more than 250 ‘Bests,’ our recommendations for inns, shopping, sights, restaurants, adventures 
and what-have-you.” 

HOW The recognition from Yankee Magazine is already paying off for the fledgling business as 
visits to the website, nativeplymouthtours.com, have increased by nearly 500 percent since the 
issue hit the newsstands last month. “I realize that for many people attending our tours this may 
be the first time they realize they are interacting with a Native person, and I want it to be a posi- 
tive experience. I want them to be comfortable and ask questions. It is a wonderful learning 
experience,” Turner said. 

FOR MORE INFO about Native Plymouth Tours or to book a tour, visit nativeplymouthtours.com 
or call 774.454.7792. 
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NEWS FROM AROUND THE NATION: Our Six Regions 

Midwest Region 


Tribes and tourism organizations in the Midwest region have been hard at work 
recently, representing Indian Country tourism throughout the country and the 
world. 


Midwest Tribes Represented at China International 
Travel Mart (CITM): 



Aimee Awonohopay 
and Camille Ferguson 
representing Indian 
Country at CITM 2014 


AIANTA Board Secretary and St. Croix Tribal Council Member Aimee Awonohopay 
traveled to Shanghai, China with AIANTA in November to represent all Midwest tribes at 
the China International Travel Mart (CITM). She promoted tourism to all of Indian 
Country, and especially those Indian Country destinations throughout the Midwest, while 
also taking the opportunity to conduct research on the China travel market to take back 
to her fellow tourism professionals in the U.S. Awonohopay performed a jingle dress 
dance and educated booth visitors and media about her traditional regalia. 




China International Travel Mart (CITM) is the largest professional travel mart in Asia. It 
has drawn the attention of people in the tourism industry worldwide. The annual event is 
held in Shanghai and Kunming alternately. 


Left: Aimee Awonohopay 
talking to tourism 
professionals about 
Tribal tourism in the 
Midwest 


Camille Ferguson and Aimee 
Awonohopay in their traditional 
regalia at CITM 2014 
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MAST IMPACT WEEK: MARCH 8-11 2015 


The Midwest Alliance of Sovereign Tribes (MAST) will 
be holding its annual Impact Week in Washington D.C., 
March 8-11. AIANTA Board Secretary, Aimee Awonohopay 
will be attending to gain support for permanent funding 
program for AIANTA, while also continuing to educate 
Midwest tribes about AIANTA and our initiatives. 

Speakers and presentations at the MAST Impact Week 
will include a National Legal Update, Midwest Health 
Board Update, Tribal Leaders and Members of Congress 
Capitol Hill Reception, and Economic Diversity in Indian 
Country. 



NATOW Attends Chicago Travel & Adventure Show: 



NATIVE AMERICAN 

TOURISM OF WISCONSIN 


Native American Tourism of Wisconsin (NATOW) attended 
the Chicago Travel and Adventure Show on January 17 and 
18 to promote Wisconsin tribal tourism to one of its biggest 
markets. 

The annual Chicago Travel & Adventure Show offers an 
opportunity for travel lovers to come for travel inspiration, 
expert information and fun and cultural interaction. 

Visitors discover thousands of authentic travel experiences 
and speak directly to the travel experts who get travelers 
where they want to go, give them the inside scoop, and 
even offer exclusive travel deals. 




Photos from the Chicago Travel & 
Adventure Show from NATOW’s Facebook 
page, at www.facebook.com/NativeWis- 
consin. 
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NEWS FROM AROUND THE NATION: Our Six Regions 

Pacific Region 


Skid Row’s Indian Alley 
Adorned with Native Murals 
to Honor Tragic Past 


4 $ 

Indian Country 

TODAY MEDIA NETWORK.com J 


By Christina Rose (January 10, 2015) 

Indian Alley in Los Angeles’s Skid Row has 
played a sad, even tragic, role in the lives of 
many Natives who relocated there in the 1950s 
and ‘60s. But the area’s reputation as the seedy 
underbelly of the city has gone on far longer 
than that. After more than 125 years, the area 
now known as Indian Alley is finally experi- 
encing a shift, starting at 118 Winston Street, 
where murals by well-known Native artists call 
out for remembrance, healing, and strength. 

Built in 1887, 118 Winston Street is a slice-of- 
pie shaped building that first gained notoriety 
as a hotel for day laborers who remained in 
LA after the completion of the railroad. It was 
known as a place of alcohol, violence, robber- 
ies, break-ins and prostitution, and became a 
brothel in 1906. 

In the 1930s, the building became a haven for 
communists and labor movements and eventu- 
ally was taken over by a nun who ran a mission 
house there. By the 1940s, the building had 
been at least partially condemned, but a move- 
ment to demolish it was averted. 

With the Relocation Act, LA’s Native population 
swelled from 12,000 in 1960 to 25,000 in 1966. 
Tribal members from as far away as Oklahoma 
flooded the city, with many ending up home- 
less, alone, and too often intoxicated in Indian 
Alley. 

Finally, in June 1974, a young lady named Baba 
Cooper, remembered in old newspaper 
clippings as being Sioux, wanted to do 
something for the people living in the dan- 
gerous conditions of Skid Row. In the tawdry 
building at 118 Winston Street, so well-known 
for its dark and violent history, she set up 
shop and called it the United American Indian 


Involvement. UAII was a place where beds, 
showers, and restrooms were provided. It was a 
safe place for Natives to get off the street. “This 
was where people able to maintain their sobri- 
ety could sleep. It didn't matter what condition 
you were in, you were welcome,” David Ram- 
beau, current executive director of UAII, said. 

After Baba left, Marion Zucco took over the pro- 
gram, Rambeau said. “Marion did an excellent 
job, the program followed a social model: if you 
had a problem with alcohol or drugs you would 
go into the program. If you did really well and 
maintained sobriety, the program would hire 
you, and even some without an education did a 
good job.” 

Rambeau remembered his own healing process. 
“I stayed there three months, and with the help 
of those women, I sobered up. In June 1981, 1 
started working here.” After Marion became 



Artist Jaque Fragua rests after completing 
his mural in Indian Alley. (Stephen Zeigler), 
From Indian Country Today Media Network 
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sick Rambeau took over the center. “We started having more Alcoholics Anonymous meetings and 
we were trying to modify behavior; to get people to be sober more than drunk. If they can change 
that behavior, they are on the right road to sobriety, and we kept working from there.” Today the 
center performs a wide variety of health care services throughout the county. 

“It was the first federally funded rescue mission for the Native population; a drop-in center for 
health service, accommodations for the homeless, there was free food... and it was incredibly 
dangerous,” Steven Zeigler, owner of These Days Galleryat 118 Winston Street and Indian Alley, 
said. 

“It was a pretty bleak place then, as most of Skid Row is and was,” Zeigler recalls. “From what I 
have heard, the alley was known as Apache Alley, Blood Alley, and Heroin Alley but Indian Alley is 
what it was most commonly called. Many dark and sad things happened there. Many deaths— 
killings, overdoses, beatings. There is still a very restless spirit there and that is why the art has 
been going up. It is an attempt to bring some joy, love, and positivity to a place that knew very 
little of it,” Zeigler said. Today, Indian Alley is awash with paintings by Native artists. Their paint- 
ings represent the past, present, and bright expectations of the future. 

Filmmaker Pamela Peters is in the process of orchestrating a new documentary about the alley, 
and she said there was more to it than the misery. “It was also a central point where people came 
together and were able to find their relatives after relocation. It was, in a sense, a portal to the 
Native community. Today, Native artists are bringing in a larger view. Now, when people come to 
LA, they want to go to the alley and see the artwork of painters Steven Paul Judd and Votan, 
people want to see his huge mural. It was the first mural he had ever done.” 

Peters said this new artful image is almost a branding, a stamp of Native existence in LA. “It’s like 
a memorial to all the people who have gone through Indian Alley, like the landmarks for battles. 
People remember Wounded Knee with the ride, and living in the city, we go to the alley, the place 
of lost families and friends. The alley and artwork are a modern contemporary showcase of our 
existence, and it is also a place to remember and never forget. The artwork in the alley is healing.” 

To read the full story, visit: http://indiancountrytodaymedianetwork.com/2015/01/10/ 
skid-rows-indian-alley-adorned-native-murals-honor-tragic-past- 158563 

Dangerous Lava Flow in Pahoa, Hawaii 

Lava from the Kilauea Volcano from the June 27 lava flow, continues to move and has advanced 
toward Pahoa, Hawaii. 

Reported on January 26, 2015, in the Honolulu Star Advertiser, “after several days of widening 
without significantly advancing, the leading edge of the lava flow approaching Pahoa flowed 
about 50 yards downhill and was about 635 yards upslope of the Pahoa Police and Fire stations 
and Highway 130, officials said after observing the flow Monday morning.” 

Stay up to date on the danger and progress of the lava flow at www.Staradvertiser.com 

The Office of Hawaiian Affairs has offered aid to Native Hawaiian residents in need from lava 
damage. 

For more information on the aid provided: 

1. Call OHA offices: 

0‘ahu: 594-1835 
Kona: 327-9525 
Hilo: 920-6418 

2. Ask at Hilo OHA office: 162-A Baker Ave. 

3. View the quick overview, the full Guidlines, and Process documentation. 
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NEWS FROM AROUND THE NATION: Our Six Regions 

Plains Region 


MISS INDIAN AMERICA 



By The Sheridan WYO Rodeo Board & THE Wyoming Room, Sheridan County Library, 
Sheridan, Wyoming. 

In 1953, the first Miss Indian America pageant unfolded in Sheridan, Wyoming as part of All 
American Indian Days. The idea for the festival was spawned by the selection of Lucy 
Yellowmule, a Crow Indian maiden, as Queen of the 1952 Sheridan WYO Rodeo. 

Lucy’s selection, and her willingness to help, acted as a fulcrum for a local movement to change 
public opinion about Indians. At the time, it was common for Indians to encounter signs which 
proclaimed “No Indians served here,” or worse, “No Indians or Dogs Allowed.” 

Within a few months, Lucy’s efforts, combined with those of local citizens, changed the 
mindsets of the local populace. For its success in improving public relations, the town of 
Sheridan received two distinguished awards, one of which Lucy traveled to Washington, D. C. 
to accept on behalf of Sheridan. 

Encouraged by their success, the local people and several Indian leaders decided that a new 
Indian woman should be chosen each year to represent the Indian people. Thus, the Miss Indian 
America Pageant was born. The venue in which it would take place was to be a festival called All 
American Indian Days. It would become a festival of national importance that would run 
for almost 30 years! 

The first All American Indian Days was held in conjunction with the Sheridan WYO Rodeo on 
July 18, 1953. Lucy Yellowmule led 3,000 Indians from 21 tribes in a parade down Main Street. 

After the evening rodeo, with Joe Medicine Crow as Master of Ceremonies, dances and 
ceremonial events, not usually seen by the public, were presented and explained. At the 
ceremony, Miss Arlene Wesley from the Yakima Tribe was chosen as the first Miss Indian 
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America. She was to be followed in subsequent years by 34 other Indian women. All of them 
served as cultural ambassadress’ between the Native Americans and non-Indians through 
speaking engagements, public appearances, participating in conferences conducted by federal, 
state, local and tribal governments, and visiting educational institutions and Indian reservations. 

Though the pageant ended in Sheridan in 1984, (it moved to Bismarck, North Dakota for a few 
years before it ended) the Indian women who served as Miss Indian America are not forgotten. 

This summer there will be a Miss Indian America reunion during the Sheridan WYO Rodeo on July 
8-11. These lovely ladies will be honored by participating in the rodeo parade the morning of July 
10th. An art show at the Sagebrush Gallery is planned for seven of the former Miss Indian 
Americas’ during the month of July. At least 15 of the past Miss Indian Americas are expected to 
join the Sheridan community to be recognized for the role they played in the humanitarian effort 
to combat racism and for bringing Indian people together on a national stage to pow-wow and 
celebrate their cultural heritage. More information on these events to follow. 

Please call Judy Slack 307.674.8585 extension #7 with questions. 


The Ada News 

Your Local Information Source 


Chickasaws working with 
Oklahoma communities on 
tourism plan 


By Eric Swanson (January 1 8, 201 5) 


The Chickasaw Nation is teaming up with Oklahoma cities on a marketing plan designed to 
encourage people to explore area attractions, Gov. Bill Anoatubby said Friday. 

Anoatubby announced the “Adventure Road” campaign during the Ada Area Chamber of 
Commerce’s monthly legislative luncheon at the Pontotoc Technology Center. The Chamber hosts 
the event as a way to keep people informed on local, state and national issues. 

The Chickasaw Nation already operates several businesses along Interstate 35, which is one of the 
main highways through Oklahoma, Anoatubby said. That decision has allowed the tribe to expand 
its business operations. 

“There are a lot of things that are going on off of Interstate 35,” Anoatubby said. “You can start 
all the way at the Texas border and go all the way to Oklahoma City, and you’ll find all kinds of 
things for people to do.” 

He said the state needs a strategy to promote the region’s attractions along 1-35, which prompted 
the tribe to come up with a plan. The tribe may launch the campaign as soon as March. 

Several businesses in the 1-35 corridor have already signed up to participate in the campaign, 
Anoatubby said. He said those businesses will need to add the “Adventure Road” logo on their 
website, but they will not necessarily need to provide funds for advertising. 

The goal of the campaign is to lure people off 1-35 and into the Chickasaw Nation’s territory, 
Anoatubby said. 


To read this story in its entirety, please visit: http://www.theadanews.com/news/ 

chickasaws-working-with-oklahoma-communities-on-tourism-plan/article_95bc9d66- 

9e8e-lle4-b326-ab8dbfcbdl87.html 
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NEWS FROM AROUND THE NATION: Our Six Regions 

Southwest Region 



Moenkopi Developers Corporation (MDC)’s WeRun program just completed their 3rd 
annual Runner’s forum and expo at the Moenkopi Legacy Inn & Suites in the Upper 
Village of Moenkopi, one of the 12 Hopi villages on their ancestral lands. 

We Run aims to motivate and inspire Native people to embrace running as a way of life 
and also educate Non-natives about the strong cultural significance of running in Native 
cultures. Running has been an important part of the fabric of indigenous lives for 
centuries and We Run wants to share their love of running with people of all back- 
grounds. 

You will find connections with runners and running events on Tribal lands at the below 
website. We Run encourages you to participate in running events on Tribal lands. 

For more information, please visit: http://werunstrong.com/ 

Wovoka Wilderness Area and Tule Springs 

Washington, D.C. - Nevada Senator Harry Reid released the following statement after the Senate 
passed the National Defense Authorization Act (NDAA), which included a major lands package 
that contains numerous benefits for Nevada. The lands provisions would designate approximately 
22,650 acres as the Tule Springs Fossil Beds National Monument in southern Nevada, designate 
approximately 75,000 acres of wilderness in Humboldt and Lyon Counties, expand the Red Rock 
Canyon National Conservation Area, set aside lands for the expansion of Nevada institutions of 
higher education, expand Nellis Air force Base and make thousands of acres available for private 
development and job creation throughout the state. 

“I am pleased the Senate passed this important lands package with bipartisan support. The 
Nevada legislation included in this package has been built on many years of hard work and 
collaboration by Nevadans, and I am proud to have worked with such a diverse set of people in 
my state to pass legislation that both protects some of our most spectacular places and strength- 
ens our state’s economy. Our public lands are part of who we are in Nevada— and the diversity 
of our lands reflects the diversity of our identities. This legislation respects that diversity and 
provides for balanced development and job creation throughout Nevada while protecting vital 
natural and scientific resources. In passing this legislation, we have made long-term and forward- 
looking improvements to public land management in Nevada and throughout the west.” 

To read the entire press release, visit: http://www.reid.senate.gov/press_releases/2014- 
1 2-1 2-reid-statement-on-passage-of-nevada-lands-package 
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Congratulations to AIANTA Member and Travvy Award 
Winner, Colorado State Tourism 

Colorado Tourism was awarded the Travvy Award for Best U.S. State Tourism Bureau. On Thurs- 
day, January 22, 2015, Travel Pulse held a special dinner in New York City to honor and celebrate 
the winners of their first ever Travvy Awards. 

Travel companies, travel agencies and top travel executives entered in specific categories to be 
on the ballot for the Travvy Awards, which was then sent to the travel agent readers of 
TravelPulse.com, Agent@Home magazine and Vacation Agent magazine, representing a readership 
of nearly 100,000. 

Because winners were chosen by these tourism professionals, each award winner were validated 
by those who truly understand great tourism products and companies. 

To read more about the Travvy Awards and to hear about the dinner, please visit: http://www. 
travelpulse.com/ opinions/column/our-first-travvy-awards.html?u=34 158781 -8AA1 -E4 1 1 -BE9B- 



2015 

TRAVVY AWARD 

— WINNER — 



COLORADO 

COME TO LIFE 


Arizona American Indian Tourism Association 
Hosts Arizona Indian Festival 

The Arizona American Indian Tourism Association (AAITA) [hosted] the Arizona Indian 
Festival from Jan. 29-31, 2015 at the City of Scottsdale Civic Center Mall. The family- 
friendly event [included] a full schedule of distinctive and traditional culture and 
resources to showcase the diversity of the American Indian Tribes of Arizona. The 2015 
American Indian Festival is presented by the Arizona American Indian Tourism 
Association and Scottsdale Center for the Performing Arts. The free event is a unique 

opportunity to experience authentic 
events, activities, entertainment and 
an arts and crafts market. The Ak-Chin 
Indian Community and the Gila River 
Indian Community, both partners of the 
Arizona Super Bowl Host Committee, 
will participate in the festivities. 

To read the full story, visit: http:// 
youshare.azfamily.com/Me- 
dia/10707726 


Photo from youshare.azfamily.com 
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WELCOME NEW MEMBERS 


Adventurous Antelope Canyon Photo Tours 

Adventurous Antelope Canyon Photo Tours Adventurous Antelope Canyon 
Photo Tours is a Navajo owned and operated company. They provides quality 
guided tours, sightseeing tours and photographic tours, into slot canyons that 
are within the Antelope wash basin located on the outskirts of Page, Arizona. 
The slot canyons reside within the Navajo Nation reservation boundary. The 
Navajo nation has its own Tribal Park who maintains the slot canyons, Lake 
Powell Navajo Tribal Park. 

Contact: Carol Bigthumb, Owner, P.O. Box 572, Page AZ 86040, (928) 380- 
1874 http://www.navajoantelopecanyon.com or 
acpth302@gmail.com 



ANTELOPE CANYON 


R H DTCD TD U R 


Avoyel Taensa Tribe of Louisana 

The Avoyel-Taensa Tribe/Nation of Louisiana, Inc is a non-profit 
organization petitioning for state and federal recognition. The Avoyel 
Indians are considered the indigenous tribe of Avoyelles Parish with its 
ceremonial site in the present day town of Marksville, La. They are 
descendants of "The Mound Builders." The Avoyel name signifies "People 
of the rocks" which was most likely applied because they were the middle- 
men in supplying the Gulf Coast Tribes with Flint rocks for stone projectile 
points which were used for knife blades and arrow and spear heads. 


POWERS 
PYLES 
SUTTER 8s. 
VERVILLE PC 

ATTORNEYS /\T L/VW 


Contact: Dupas Ursula, Board Member, PO Box 1422, Marksville LA 71351, 
(318) 240-8424, http://www.avoyel-taensa.org, ursuladupas@gmail.com 


Powers Pyles Sutter & Verville PC 

The Indian Tribal Governments Group of Powers Pyles Sutter & Verville 
provides a full range of legal and government relations services to tribal 
governments and organizations, tribally-owned corporations and private 
entities doing business with tribes. The Group advises on federal legislative 
matters, business planning, corporate structures, energy development and 
environmental law, federal recognition, state and federal tax and audits, 
financing and contracting issues, gaming development and regulation, 
healthcare, housing and community development, human resources, land 
acquisition and claims, and tribal governance. 



Contact: Paul Moorehead, Principal, 1501 M Street NW, Seventh Floor, Washington DC 
20005, (202) 785-1756, http://www.ppsv.com, Paul.Moorehead@ppsv.com 


Oceanside Resort & RV Park 

The Qmleute Oceanside Resort features 15 deluxe oceanfront cabins, 18 
standard oceanfront cabins, two oceanfront motel units, , 10 camper cabins, 6 
tent sites and 2 full service RV parks. All motel units feature mini kitchens and 
are tasteful appointed in an authentic Native American motif with spectacular 
ocean views. Note: we do not have televisions or Telephones in our rooms RESORT & 
in order to better facilitate your escape from the chaos of the outside world. RV PARK 
Come experience the tranquility and natural beauty of the rugged coastline of the mighty 
Pacific at Quileute Oceanside Resort & RV Park. 

Contact: Cathy M Smith, General Manager, 330 Ocean Drive, La Push Washington, 98350, 
(360) 374-5267, cathy.smith@quileutenation.org or reservations@quileutenation.org 
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AIANTA 

American Indian Alaska Native 
Tourism Association 


Be sure to join AlANTA’s social media channels 
for current news and updates, member events and 
happenings from Indian Country and abroad! 


American Indian Alaska 
Native Tourism Association 



Pinterest.com/aianta 

© 



@OfficialAIANTA 


@OfficialAIANTA 



Facebook: AIANTA 


2401 12th Street NW ‘Albuquerque, NM 87104 • 505.724.3592 


Twitter: @OfficialAIANTA 





